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Government Supervision over Web Ads
7ZHOU You-hong
Department of Economics — Zhejiang University ~Hangzhou 310028  China
Abstract Government supervision over web ads is a new government function in the media. Commercials on the Internet are activi-
ties in the advertising market. Government supervision over these activities is a countermeasure for the Internet market failure caused
by the ambiguity of the operating definition of property rights to the attention resources. A clearly defined and protective legislation for
Internet commercial attention resources is necessary. The implementation of these legislatures may be effective through government ad-
ministration with the help of non-government supervisory organizations.
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