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(1) Your claims are indefensble.

(2) He attacked every weak point in my argument.

(3) His criticisms were right on the target.

(4) | demolished his argument.

(5) I' ve never won an argument with him.

(6) You disagree ?Okay , shoot !

(7) If you use that strategy , he' Il wipe you out.

(8) He shot dawn all of my arguments.
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Metaphorical Expressionsand the Principle of Economy

HUAN G Huaxin, XU Ci-hua
(Research Center of L anguage and Cognition, Zhejiang University, Hangzhou 310028, China)

Abstract : The existence of metaphorsin human languages and thoughtsis universal. The reason
why metaphors are so widely and frequently used isone of the major concerns of modern cognitive
science. Although researchers, at home and abroad, respond from various perspectives, little
attention has been paid to the principle of economy in metaphorical expressons.

The internal logic in human behavior follows'the principle of economy” , which isembodied in
language practice as the economy of linguistic expressons. It is discovered that the principle
exertsitsinfluence on different agpects of human language, such as phonetic evolution, syntactic
operation and utterance presentation. The principle of economy in language is incarnated in two
different ways: to achieve given effect with reduced effort ; or to enhance effect with given effort.

Metaphorical expressons are of two forms, that is, metaphorical nhaming and metaphorical
statement. The former reflects thefirst way of economy principle, in that it reduces labor of lots
of userswith theimage, the vividness, and the cognitive convenience for memorizing, although it
may take more effort of people to name. By this means, the economy in namingis achieved. The
metaphorical statement , on the other hand, reflects the second way: aided by such forms of
expressons as presuppostion, entailment, etc. , the given utterance disseminate information
digpersvely in communication, and one unit of utterance thereby achieves several amplifications
inlinguistic effect. Both metaphorical naming and metaphorical statement reflect the principle of
economy in thinking and expressng, and the universality of metaphorical expressons results
from people’ sfollowing the principle of economy in the process of thinking and communication.
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