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A Study on the Impact of Interactivity on Online Purchasing Intent
Based on Virtual Community
Fan Xiaoping Ma Qingguo
(School of Management , Zhejiang University , Hangzhou 310058 , China)

Abstract: The concepts of interactivity and virtual community associated with the World Wide
Web are often mentioned in the academic field but are seldom used to explore their impact upon
online purchasing intent. Aiming at community members as well as their online interactions , this
paper attempts to construct a model of the relationships between interactivity , the utilities of
interactivity and the online purchasing intent . It theoretically explores the effect and influence of
interactivity as a new way of interpersonal intercourse in virtual community upon online
purchasing . Four dimensional constructs central to interactivity are developed: site, specialty ,
mode and matter of interactivity . Utility of interactivity is classified by three dimensions :
functional , social and psychological utilities . With a statistical analysis of 431 valid samples and

the empirical research , twelve factors of interactivity and six factors of utility of interactivity are
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abstracted . The result shows that the utility of interactivity is a key indicator of online purchasing intent .

Key words : interactivity ; online purchasing ; virtual community

i

—. 7l

AT T AL SR R A S 2 TR AR TS Y AEZR T T A Tl i A
Ja ANFEE B IERE [ X5 S 2% B DLz T A P i foxt I 268 SRR DR AR AT SO I B
BB LGRS S B 07, T RO DA G A AR e EL I I i B ok 1A 2 A B
G T MZ AR IR 2% gl BT S RN A AR 20 AL PR A P s i
K PRSI PP AEA 5100 0 26 T sl U B 1 ELIBC I B TR M sl iy AL E. 35 A PR
)y B AR B AU S RS A 5 T AELAN [ 5 180X T A B4 2 52 A L ALY | kg UL
AN LR A A O R ISR ] G S LR A 2 A [R] 25 75 T 5 B S A B B3l A AR
REZES, X RIS B AE GEASAEA RN E SO B B W 28 A 5 I 28 B 8l 7 AR T A2yt
BRI OCTE A A 2GR XA R H M T MR B 28 WK AT D, R UL A DAY
245 B AL R SRS T AT LEAE R FHELIE 0 v a2 Mo ik B AL S M2 BF B i
I VUM AU DX — 37 BT A TS B LB L LA ) 265 T S0 ) PN R AL RS IR R T 0 AR AT TR0
WS A AN SEA T TP 45 Tl A T PR Ry kS R B S B

= AR

LR IEPOUNIN ST RS AN TR CNN BN P19 S EIPNCSE S, 57 S Sl 1]
Z 5N H ) JERIHI A P A BA WSEE G AR R, A SO R R T & 504t
SR W25 B AT 28 W S 0 S5 D25 T SCRRACTE PR 1 190 205 T <K ) TR 3% T
OrON =2 T B IO T B R L Rl AL i RRAE, (ELX 220 ASA T B 4 A B AT I
BRI S AN AN SR 4 100 28 TEL 500 190 28 W S AT Sl Y S, 0 HG2 AT R B 25 4%
EADURE DX DR Bl 0T 00 26 W S 52, 22000 1A ] 4 5 3 . 3l e o ) £ 8L 5 R 22 5 L A
HAIILZE ARSI VE T, TE 28 B ah 4k B AR e et b 1A % BN 45 H.3))
AT (Y REAUE | B 4 L 25 AP oM SRR 0 Wy S RS A8 R T . B8 5 B (R 20 i e A0 B3, N
2 NH.Z 25 57 KOS R 28 MG S RSB E I . 53 A A A BB IX 7 S5 A A A 55 SRR A Y
ShAERE ALBA A RIX 7 B A B 5 B 4R A R AR B 28 57 X 7R — LB W 5T 10 4 3
AR BT A LI #,

ARSCIFFE R « B KR S DXV 2% B S BE R 65 LB A DR M A FTE R &R L4
B IPEAT NS BRI Z AL 2 2 WSS BB BRE ALHE A 1 A\ PR REEE A0 B2 1 A2 I
TR BRI AR 10 28 L) | 16 28 S8R 90 46 ) 3K 388 1) 22 ] B8 PN 7 O 2R S 1 LB, LA 2 4
IR BRI I 268 EL 2y e 0ok I 2 T Bl 5 T i ) 245 ) S i 1]

(—) MEEHHNERIZE

FET Y HI TS AR AT S AN AR SO DU o B 24 SR Al e ) 265 T3 - 2% T Bl
W28 H R L 2% LBl T S R BN
1. R2% .l P (A e e



55 5 1] TR PRI« T R DX 11 190 45 B0 100 28 SIC 58 1) ) 2 M 5 151

AR SO (M 265 T3l £ B AR REAUAE X IRt XU 3 . Porter 4 Hi 45 T3]
G EE - (1) RV H Y 5 2) BTkt ; 3) $ORF-5 5 (4) BB G) &
R, Lawley S5 SR T SE0REUR i FHAL X 938 1+ R B AL 2 5 sk i AR
BT OCHR S AR H Y 48 5837 B 28 s it o . (1) WAL, LUMURE N 285 XU I 1 |
AT AR S 2L F AR A R A X A BB ER (2 i, R BRI
AR 55 7 AR I SRR S 755K BAR BRI . () MIEAL, VRN ESh AT | R4 i R
HEAAE ORI ZIN R . () TORPRIE, W5 & AR s SR AT

2. M4 H BRI AL

W28 23 A ) TR A R 2 A BROCR A A RENE AT IR B 0y DR 5 A S N BT
X T 1) L 268 DR AR B 805 SOARAL AT S A AE X R AN I S PRI B A S5 A5 S BT
FRE B 28 B bR R E RN EE A M IR PR Bl A RE LA RO A
ARSI H B I7 e T REE A2 i M 28 LS AR A 205 B Rt — it , k4% .5l
ST BEI A R 258 2 B AR XS AT 547 D 2™ AL SRR IS M 2 R 3k 777 1T A9 S UEATE
FEARH D . ARSI 4 B B FRc At ) A R UM A e 44 PR D I 268 H Bl R ) A R PR
SRS EL A0 P A % P 45 ) S T8 o) RS20

3. WA H T A A i

MR BEAe UL 268 Ll o o [0 s 5 2 Bl A 2 SE it AEZ R B T2l 58
Ui AT TS PRI (HEERESE [y P45 RS 5 8 SR HLSEHER A R
TREA AR RINAEZL b o] LUEAGRERUE SNTR BB SR, S (6] A4 Ff RE SR, R 245
B AP ANGDINANAEZ AN ZANEZ NN ENEEARRE D), M2 H g BA T A%k
KT H—RYE A JUHR SR B ATE S Ao AN IR 2 4 D AR SCHE [R] 2D B 380, 5
A H ) N E) 2 NEEWE N IMZ B 57 0828 & AR R B 8l 7 O BRI & B
FHELRZMR ™ LR WSRO R A5 T7 TP

4. M EEhN A AL R e

W2 BB N AT TR R . Mast 38 AR5 BB IR SR 70 o DU B2 52 R 22
By LT TR AR BRI LR B, Ridings 28 AR Ry BB T R A KU B B ANR
H28 RIS TR AR IR AR AL X g TR ARG H M
BE AT O 26 ey SIC B SR L AR AT A I 1) £ 6L i 1 5 A IR 90 = 0 R P 44 R 4 S
NBREH S, i A SCHE 45 B8l N 2 58 9 2 . — = T B L5l RIS B R R A 2k
(A R I R AT AR B T F AR s R AN PR OC R LBl BIVHT Y N PR 388 22 1 -5 1 3l 554X
M | AR RS AR

(D) MEEHHANEERE

Wang % ANMAE LA T DAL D) =T oR « DIREIETT R AL 2eVERT SR OB 7S
SRE ARG B SlHIAES Ry = . T AU A SO RO BT

1. THRBUHR P

Preece NN TELA DA PR F Y 5 B30 He ARG UMEIE S B 16 45 | TR A0 8 e
A R RN S S ETERIAE X Py R O — R B ST AR S 25 TR
MRS = A VA RFN S BN | A )R, 54— 2 AR Fo e AT 45 Dholakia %A
HEAs SRR A TR EA IR B AP . AR SO T B 248 56T R P R
R0 AR A28 EL Bl A5 B ARE 2 e 3 = RS I A T RE P L T RO AT 45 A AT




152 WL R A2l OS2 B2 b0 539 &

R T 25 B MR A AR R A il 5l DA T LB B B AN TR SR . AR SCARAR T
22 AT RO S A RN BEAT SR SRR E LT B0

2. M Bt 230

A FEZIEA KAt Sk BT AEAE25C R T I RO IS AT A SRR bl At
SR FFE AERF NPRICR AR IESERE . IR R R ASSCR AEAE AR E 2R P
T3 TR B E AN ERR

W28 BB T — MR AR 2O R KI5 RS 1B iR  H.3h & J5 & LR (R I
P26 FL RS SR S AR SC R P SR I 45 (1 ALAVEE R, (AT R S it 1l B2
S AR S S A RS et DAL 2 2 SUAB T, A S R R A TR 247 R A 2 3l
AN &2 A At oL R A 1 O T B A A o B il AR v AT A R A T UKL A E I, A
AR B A (EDUL BRI S T A TR] S ad 2 Jhy B A7 A D R AR A AT TR] A A 254
A BT ME S REAMTEA — 50, A2 MO VR 20T W0 26 W S 18 A A T B A R
KR EH R,

3. P H B0 AU

0 265 EL By ok 22 Pl BSOS | AR AR ARV IR Lo 3G | k| IR R A it
(19 Wy 0y A S O I 3 iR B R - ol i D R A L )y ) R AR K R AR 56 T B
PRI (flow RFR B — M NGB RTUR TR 8 AL F YA 0 —FoRZS 08555
Wiz, F2EE NN S HERRE A R A S R A HL 3 A7 AR 4R
ANE S E A C P8 AR i R SCRHE B DO DURSE A 2 -5 H A Al 5 6B 55 4 al
G AR A —Ff [ FWLE" . Bagozzi 1 Dholakia 55 22 B, IA A1 A IA 0, 175 AN DA
SRS AR AL R A BRI AR SO S RN T I Ay TR T O B AN
MEHR .,

=R RIER

(—) BESHER

[P — o2 N H GV HRRIE 5 I WA SEA T RRAE 2L 9 AR5 — 3 )2 M4 5 5l 39 4>
[F0T 5555 = 532 P 4% E I8 18 AN 3 DU 432 X 4 WS = [l It 4L 3 AN [ml o, BRes—
43 AR BER BN 58 AR R 7 3“2 2R R ZE i E k.

FEARBEREAT R WL X AT 5 = 0 A BE AT I 235 AR . % PRI S i I PRy
TE SEATERE T2 PR HARIRTE 35 & LU AR,

R) 35 2 TR INE S0 A L 3R A5 A R B 431 10y B R 83%0 . REA IR 45 Ry . B
51% Aot 49% 2RISR R . KE VAT 13.7% AR 51 .7% Ji4 K UL 1 34 6% AF# 45 #)
H: 23 BLIT 36.2% ,23—28 % 34 .1% ,28 % Lh I 29 .70 5 GG e 4 R 3 e . T R AR IX
49 .9% LM 20 .0% B B4EIX 9 .50 S RTIR 8 .10 JHiAth 12 5% s i s . 3 4R LA
1 16.2% ,1—3 4 39.2% (AE 1 4F 44 .5% T 1 AR M4 IO . 0 YR 16.5% ,1—4 Ik
49 .7% A WLL L 33.8%

() EESH
AR SR FH N —B0PE 2R 00 W 5 [ 10 10— 350ME PE N 458 4 2 Rl A Rl bk, FH SPSS %k



555 3] TR PRI« T R DX 11 190 45 B0 100 28 SIC 58 1) ) 2 M 5 153

3175 Z A& Cronbach’s o (B REUYLE 0.7 LI . &R0 Ttem-Total Correlation {H
#RFE 0.5 DUE I BeA 0 H T2, 45 R0 Alpha If Ttem Deleted R 45 BRHR 0 5
Cronbach’s o RECA T MM R ZIMUIE ESH, &R FAGLK i IHEEASHE 1 n] &
BT,

(=) WESH

PN SR S T I P 2 5 0 E A =2 [ ) A M RN B AR SO R i SOk
WHIEE THFAESE JULT TR AR B # S 2% T AF T 45 5 5 3 0 i /NS IR 5 K
[ 2 43 BT AU R e 28 AR SO 36 A TITRA O 1 AH R A9 P9 2838088 . Ok AR SR BUR 7 43 W 7
PEATEE R A3 M . X4 B8l 1Y) 39 ARl k47 743 A A5 5 KMO £ 56 R0k 0.783 1
FEFIREER BEA BB R 7 502 .05, i MKF2 0.000 ,JF32 H Varimax 1E3SHER: JLEEHUT 12 4~
HF B Z 500K 71.968% 12 ANHF S5 EIS AR, X R 5 S30H /Y 18 A n) 10t
PR F40 07 A5 5] KMO K50 R E0CH 0.769 VR ARBK BEAT S0 (Bl 3 075,298 , 1 FH KT
0.000 2EUH 6 N T By 22 Tk Rk F] 73.035% .6 AT 5 EIS A, LR
AR KMO K30 RECH 0 .741 AR FIRRER BRGS0 (6 R 672 181 , i PR/ 0.000 , BT 2
TUBRR 80.316%0 , k&5 SR B AT i IR T BE Bt b A B3 R A8 (5 8, A Rl /b 1 4%
wAE AR TR T,

() R

AR Z M ARSI IR 1 A 2,
®1 WEERSM%E I ARITEX RE (Pearson R

o THAH EAR= 5| NNEL g
e i e Sy o N e NE=
%4 7.5 SEH AERE (B HAEi SR AR
TR E o7 0.117" 0.189" 0.203""  0.045 0.104" 0.105"
E R 0.165"" 0.216"" 0.235"" 0.148"" 0.014 0.115"
HHh5n
pRER 0.290"" 0.268"" 0.454"" 0.089 0.144"" 0.042
HFARLIE 0.199"°  0.254°°  0.212" 0.042 0.205"" 0.102°
- B 0.054 0.007  —0.012 0.064 0.130""  0.152""
B8Rk )
REIPE 0.107 0.084 0.228 0.204 0.087 0.210
[FIAH 5 0.166"" 0.119" 0.279""  0.106" 0.250"" 0.178""
) A 0.159""  0.054 0.174"" 0.139""  0.101" 0.057
a5k B N N N K -
MAH 0.275 0.230 0.245 0.120 0.164 0.133
Z \NH3) 0.324"" 0.334"" 0.369"" 0.195°" 0.110" 0.119"
o THHF) 0.278"  0.158"" 0.117" 0.194""  0.259"" 0.134""
HNE o , N ;
PNA®E)| 0.277""  0.205""  0.091 0.168"°  0.341 0.280""

W T FOR MK 0,01, KR B E MK 0.05 3R B E A T IF



154 WL R A2l OS2 B2 b0 539 &

®2 MEEIHHASMHEEEEIEX RE (Pearson FE)

B IRE AR 51T AR IRIEY E YN VNGRS
) 3K 7. [+ 0.212"" 0.200"" 0.278"" 0.368"" 0.183"" 0.241""

(A EEFSH

W24 5 3 5 M2 BB R R B EX 2R A ML B3I 12 a5 M4
SEHE 6 AR AT RIS AR .

2 BRI =1 .94E—016+0 .165 X MFE+0 159X AFREH+0.150X Z AL H)
+0.148X A E#H+0.139X T L F F,

Ak R =1 40E—016+0.215X Z AZFH+0 183 X ASRIEF0 139 X £ A T 5
40.109 X Z #)4—0 115X B & H+0 107 X AFREZF ,

1342=2 14E—016-+0 .339 X MIEAL+0 .224 X $ A E Zh+0.150 X & bt

—0.137TXE&®E+0.110XRF 523,
AAHIE = 7.58E—01840.169 X Ehubk+0 177X T A Z 2H+0 .115 X 2 44,
FRI = —6 .9E—018+0 253 X AFRZZ)+0.157XAF Z3+0.157X T LA F)
40125 X FARARIE

KRB = 8.76E—017+0 229 X AFRZF)+0 143X E#HE10 119X R H 25,

D) 2 ) SIC 255 [ 5 P 5% E sl 280 1 [T U3 B A

M 24 FEE =4 59E —017-40 .294 X A2 HLE 40 155 XA54E+0 168 X A ) &

+0.102 X415 B3R,

IR ENE R R A AR Y KO E AN T 0,05, K AR R AT ESIHETE 0.785 &
0.993Z [8] AT H BRI/ NGB O Z K 7F 1.007 2 1.236 Z (8] %A H 3R KA A ,
R B Z O I BAL L P R, &7 B0y F RS BB K24/ T 0,000, 75 B4
HROR BT,

FE W28 0 3 5 ) (1) [ A 5 AR vh A SRS IR R REE A AT e R 545 BRI — 2 A G
LR P NN 28 P SN T =3 R o v o AR ] S SN T B S PR R A DR (R e A e
M XU, 17T AR B PR oA BB A (BT U5 5 e D R T 2 A AR B0 B 1 T A e B . L o
LGB S BRI U T B TR ZE WY GE i [P AN — o Refis A HL R N FE G R
A0 L I AR NG A B IR0 AT BRI LSS AN 2 LS I () 1]

) T AN o €510 e S e 3 5 R e 9555 S 2 i ] L R S B e s iy S A
i — 2D TR AR Y A SCHE R AR Ao I s e A A T B R o ir LA SR . TS A~
WL IEACHER AR — AT U B i IR B E SRR B s N2 T HAUH A SRR BE
ORISR R E A e B A AR 8 — B AR S e AAY . HA B3 X ay A AE 2 —
By R A s 2 A B LR B 5 NS AR 1L R ARIL” S s 52 N0
SIEANT 2 A2 NFE7, KRR NI EZD B30 B FEE B S WS E RS
W IFEBERRNNARE, 2 NESE R AEFA XIS B S R TR 54 e R R M TR AT
CIL X AT DORRE 0 B ZH0E R0, Z AR 0 BTS2 BRI SRR &
K2 b2 W, it AT 28 B3l o B 4R B2 A TIE OE S Sr BBl s REvE RN
[ Z NF B NEHA T I 5B EOHEE T RIE 538 S B 80 5 1836 2 1 A kA 7 el
530 S AR 2 N4 5l BB R W S 2 1] 18 G R AR R AH N 52 i R LKL 1), AXEER



555 3] TR ERPRIR o T kg AU DX P00 28 E 6 190 268 ) SIS T8 1o F) 52 R O 5 155

B 2K FBIRRE T T | IE M T R RIS R

* Abr bz

E1 M&Ez EzgBilIsntmansirge”?
W, FREREE LT

(—) ARLER

SRS RS T ASSON 28 . 5y | BSR4 3K 25 1) 22 ] A4 BEE A EL5 5C R L,
2% H BN RELATH 98 i R 2RO T BT A28 F AR B X 90 246 ) S 5 1) A o AN R AR B
HISEIE JE AR 5 W _E R =5

W28 B B VR AS TGS AR 1T I 28 ) S 5 1] )2 i PR 2R FE 3R et B o L 83 P . Bl
L4 STy v e o R L s T = O NS B 3 WS a4 S/ 0 =1 2711 N e K i e A NI
A Z NS R BN TN TT T 3 IR 48 B8O AR

M5 | BRI AA X I FIT JE BL BB R — A F SIS T AR A SRS SR R sk A
NS H R TR SGIERW AR E S  HENE R PNF 2 N5 A TR
MRS, HE Ve A Y 5 T H 1 R0 T RS B A LI Zh A SN
2 ZNHENZR T NS N RSSER B (R SRR ORI R, X T R 2% B Zh Rt SEESs
RO T RSO (1 i) i 2 B B 44 MR R A0 AT TR I 288 v A OB A s o
SEAHIN AFAEE AHE ATEIAFR, AR X —45 R G IPRR 28 S L P LG E W5 Y

XoF W28 LB RSO AR R B = A5 HEh R NRIE R NS48, 28
BHSERR LR AE— AU A AL 2 FPA R — PR IR AR 2 0C 2R KOG AR 1048 2R 5 A T #h 1He™ A 1Y
FPEARKARE EIRAE TAH BRSO . B ahse e A S E R E M (S AT 2™ R AR AR

O W " FRREMIKFE N 0.001 ;" FoR WEVEKFER 0.01; 7 Fom RFEMIKFEN 0.05,



156 WL R A2l OS2 B2 b0 539 &

Wi X AR R BB 5 B4 A e A5 B A R AR AR AR TS R SS VA S 1 4
(RIS AR S e N k13 2 NS WA 11111 (o R S T R4 T N DI e 7 N EONETE 2 YN
ARPEAE A BN U 13— R T R E SIS N Z TR RAEE SR E R
LTI B EE 5 2y O35 B L 73 o RN (/S B i L e d e RS R A 75 <107 R A NS DN 6 i N o P
HARIR N5 RIS H SR A FL RSN S AR HOULA JEAE B I 2™ HEA R 20U

W28 BB ) O BISOH 32 B LSl SR R ML S N A B, EL3 RO SR 7
AN TEAS W45 H BN R AP R RO AN R A X A A L3l IR B XA L B 43
X R NHSSAE ARG B TR OSSR I R PFSE AR i Bl 2 7 A M DS sl R AR A
M RLCERBUN BRI OB BRSNS P AN R B RLD e — X — A B2 5 B
HEE 2 N E 2 AR ARASE CER TR 2 TR A 2 Nk 2
A LT BB ISR L JER T X, BrLL 2 NS B 2 e e R X A
SR R N T RS A Bl R ATTA] LA BB 0y AT B Sk 22 ) T 7
HUH AT T AL m] B O T AR R, A IS 2 FPfE LA T AN BRI T A A (5555
IXBEHRRE " AR AT 2 PR B A A 00 O BIURSZ S ARG, TN T REAPE SR U — it SO AT
FRATIAIE AT IUNACRIRRE LS NN T B 252 RO R0 RE R AR 42 R i 2 .
HIE 4 EL B E 22 AR 24 P UL | R A P SE R e L AR A L BRI

FEIEAT— SRR Wl DA Dy — R I A5 2S5 W SR A5 E 0 A 1 B AR 5 VAL
L, AT 287 Tk 7 B BRI B F 6 BRLTENE 52 5 W% A 15 B
SE R AR B3 5% T Y SR AR R 2 I Rt T RN Sk 2B = A e, X A se g R S
Porter S125 1 POFE R 4 B 33 B ity LA~ s SR M — 2

(Z) AT HIRIL STk

L. G T R4 T Bl ) 4% ) S T 1 8 5 B AR

W2 BB AAESEAR T AN IFEB AL 2 R A5 A 5 A0 L B 22 K SR A Qe A B i i
Tra G IR T PR R SRR, SR A TR 2 MR T 5 A TS 452K E
il TGRS T3, BAT B A 2o PR ELIGC IO LA K o s R P TSI ) A B EL Sl 1 258 1
KA BRI NTERZIR — B AR A0 SRR, AWTTERIE 1 025 E3)), P28 L ZhAHIAT R 4%
WA S T i) 2 ) (Y B 5 A i o SRR FEUESE 1 B IR Rty SR i NI (9 A A7 ) i BB 58
FETT A OB E T 2K (D Z [ AE W] S AR S MBS - i T =35 Z (8] 1 5C R ML L BT
FAH AL 2RO B LAAS R 452 i 5ie B2 A T I 206 W SR 1) A 2802 ik T RBK
ELi B2 LEPAR) AN TRV Y 945 )2 b = 2N e o N e ey R P O DA S [ -3 D o [ I 1
P25 1B AR JEE RS WA e PR LR i R 265 B B30T iR AR A AN AR R]  BAAR BRAE R [ 3R
ANFEFEEAR R AR, AFFHIRERT T SRS S R (W28 B 5 2% AR 22 ) S M 2% 4
[i4] (B TH %5 "market space 5" T8 market AHXTI AT A LERLT R AT K 18] B2, BIFFE4s
SRR IR A3 (] 5 IS 2 BTN B2t AR (SIRREAOFIAPRCR BN S IS,
S EASOSANAB RO R AN EARR A Iy ) A W S A2 A DX st VR A T
SEAEH BN RIS B 2 S AR Sia A THI L ISR 570 S i A R ELARAYR I,

2 . Rl T R 2 S I YR S R

ARIFEAEPE 2 T 28 B B 4 BB B3 B sl | Bl )y U LS N7
HEREVEN TR T 12 AW T alid Z BN o0 sl J7 Qe R 2 A 5
A W ERAEIE L B TR th AN DT AR EEN T B RN 2R
shNA L 12 DEFAE, SIA MBI 4R S R Z A L A SCHR A2 5 2R



55 5 1] TR PRI« T R DX 11 190 45 B0 100 28 SIC 58 1) ) 2 M 5 157

HAH 2 r AL
3. A T Al 2% LS AT AEE S A AR R
AAITTE NS T2 T 2% S A e T2, BT LA A 2 BOR A BT G2 A
AN [ AR R R 75 5 I 24 S BT R REATT R RS S 80T I F A B IX 3 T W 268 EL B A By ) 2 'ﬁE
AR Z 225, SRRV T RS IR BT B0 5 5 Bk
A RR AR SRR A OB & 3RS A R, SRR 5T R W] ,ZIKHF
FEHT e A 0 2% EL AT A = HE R X750 o0 285 g SIC 58 i) A BRI BRI 52

(& % X W]

[1] Jerry Wind & Vijay Mahajan, Digital Marketing : Global Strategies from the World s Leading Experts,
New York: John Wiley & Sons,2001 .

[2]7J.F.Rayport & J.J.Sviokla, "Exploiting the Virtual Value Chain,” Harvard Business Review , Vol .73,
No .6 (1995) ,pp .75~ 85.

[3] A .Sharma & J.N. Sheth, "Web-based Marketing: The Coming Revolution in Marketing Thought and
Strategy )" Journal of Business Research, Vol .57 ,No .7(2004), pp .696 ~ 702

[4 ] C.E.Porter,"A Typology of Virtual Communities; A Multi-Disciplinary Foundation for Future Research,’
Journal of Computer-Mediated Communication s Vol .10 ,No .1(2004 ) ,Article 3.

[5] M. Lawley, J.Summers & A . Koronios set al , "Critical Success Factors for Regional Community Portals : A
Preliminary Model,” http://conferences . anzmac. org/ANZM AC2001 /anzmac/AUTHORS /pdfs /Lawley
2 .pdf ,2009 ~ 04~ 14,

[ 6 ] J.Preece, Online Communities : Designing Usability s Supporting Sociability , Chichester :John Wiley & Sons ,2000.

[ 7 ] Charles van der Mast, C. C. Verwijs & P. Fisser, " Collaborative Distance Learning Using MESH
Workstations , in F. Broeckx & L. Pauwels (eds.), Conference Proceedings Euromedia 2000, San Diego :
Society for Computer Simulation International , 2000 ,pp .207 ~ 211 .

[ 8 ] C.M .Ridings, D.Gefen & B.Arinze, "Some Antecedents and Effects of Trust in Virtual Communities "
Journal of Strategic Information Systems ,Vol 11,No.374(2002), pp.271~295.

[97 Y .Wang. Y.Quachee & D.R.Fesenmaier, "Defining the Virtual Tourist Community : Implications for
Tourism Marketing ) Tourism Management , Vol .23 ,No .4(2002), pp .407 ~ 417 .

[10] A .J .Flanagin & M .J .Metzger, "Internet Use in Contemporary Media Environment ," Human Communication
Research, Vol .27 ,No .1(2001) ,pp .153 ~ 181.

[11] U.M .Dholakia, R.P. Bagozzi & L.K.Pearo, "A Social Influence Model of Consumer Participation in
Network-and Small-group-based Virtual Communities " International Journal of Research in Marketing ,
Vol .21 ,No0.3(2004), pp.241~ 263.

[12 ] Mihaly Csikszentmihalyi, Beyond Boredom and Anxiety , San Francisco : Jossey-Bass,1975 .

[13] D.L.Hoffman & T.P.Novak, "Marketing in Hypermedia Computer-Mediated Environments ; Conceptual
Foundations ,” Journal of Marketing ;Vol .60 ,No .6(1996) ,pp .50 ~ 68

[147 T .P.Novak.D .L .Hoffman & A .Duhachek , "The Influence of Goal-Directed and Experiential Activities on
Online Flow Experiences ,” Journal of Consumer Psychology ,Vol.13 ,No.1~ 2 (2003),pp .3~ 16.

[15] D.N .Smith & K.Sivakumar, "Flow and Internet Shopping Behavior: A Conceptual Model and Research
Propositions ,” Journal of Business Research ,Vol.57 ,No .10(2004 ), pp .1199 ~ 1208 .

[16] M .A .Hogg ., The Social Psychology of Group Cohesiveness: Form Attraction to Social Identity , New
York: New York University Press,1992.

[17] P.Bagozzi & M. Dholakia, " Intentional Social Action in Virtual Communities,” Journal of Interactive
Marketing ,Vol .16 ,No .2(2002), pp .2~ 21.



